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JOB TITLE: Content Specialist (Full-Time, 32 hours/week)

The Climate Advocacy Lab (the Lab) is seeking a Content Specialist who will connect
climate advocates with cutting-edge research and best practices to grow the movement
and win victories for communities and the climate. This is a fully remote position.

In this role, you will lead the development, innovation, and execution of our content strategy and
communications training program. This is a great opportunity for someone with strong writing,
communications, and content marketing skills, especially if you're passionate about
environmental justice and movement-building.

We recognize that excellent candidates may not check every box below, but if you bring relevant
skills or experience we haven’t considered, we encourage you to apply and tell us how you can
contribute to our mission.

About The Climate Advocacy Lab: As a movement support organization, The Climate Advocacy
Lab (the Lab) equips the US climate movement with the evidence-based insights, skills, and
connections needed to build durable power and win equitable solutions. For 10 years, the Lab
has made its training program, in-house research expertise, and an extensive resource library
free and accessible to 4,000+ climate community members from more than 1500 organizations
and institutions, across all 50 U.S. states, D.C., and Puerto Rico.

Why Work with Us:

We offer a 4-day workweek, full medical, dental, and vision coverage (for individuals and their
partners/dependents), unlimited PTO, and a salary of $80,000/year. We value balance, equity,
and sustainability, not just in the climate movement, but in our workplace culture too.

Key Responsibilities:
The Content Specialist will lead content development and support communications
efforts across platforms and programs. Responsibilities are divided as follows:

Content Strategy (30%):

e Develop and maintain a cross-platform content calendar and strategy (email

newsletter, website content, and social media).

e Collaborate with the Community Associate to design and execute a community and
content strategy for LinkedIn.
Identify and test new content platforms and communications tools.
Manage the Lab’s email platform, including supporting an upcoming system migration.
Work closely with staff to write and edit the Lab’s weekly newsletter.
Identify content opportunities in new or old research and resources.
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e Track and report on platform analytics (Google Analytics, email metrics, etc.)

Writing and graphic design (30%):
e Write content for email, website updates, social media, reports, and training materials.
e Collaborate across teams to ensure program content is engaging, clear and impactful.
e Create simple graphics for training sessions and external communications using tools
like Canva (advanced graphic design skills are a “nice to have”).
e Maintain and organize The Lab’s image library.

Product Management (20%):
e Manage the development of resource guides and other web projects.
e Support improvements to website structure and information architecture.
e Collaborate with teams to develop promotion plans and supporting content for reports
and other programs.

Training (10%):
e |Lead 1-2 standalone communications/content trainings a year for Lab members
e Support the training team in developing collateral such as slide decks, supplementary
materials, and recruitment materials.

Miscellaneous (10%):
e Provide production support for weekly newsletter and other email communications.
e Attend and summarize relevant trainings, integrate key insights into the Lab’s content
and communication strategy.
e Actively participate in weekly team meetings, strategy sessions, and periodic offsites
to support organizational collaboration.
e Travel occasionally for in-person trainings, team retreats, and partner events

Qualifications:

We’re looking for someone with a mix of strategic thinking, excellent communication skills,
and a deep commitment to social and climate justice. The ideal candidate will have the
following:

Writing & Content Strategy
e 3-4+ years of experience writing content for specific audiences, including email,
social media, and web content.
e Skilled at turning complex, academic, or jargon-heavy writing into clear, engaging,
impactful content with strong narrative hooks




CLIMATE
ADVOCACY
LAB

1-2+ years of experience developing content strategy and calendars, with a
strong knowledge of content syndication, pacing, and how to tailor content to different
platforms/channels.

Ability to track and analyze performance of digital programs like email, web, and
social media.

Basic graphic design skills, using tools like Canva.

Understanding of information architecture and/or user experience principles, or
a strong desire/ability to learn.

Commitment to the Lab’s Mission

Belief in and commitment to evidence-based advocacy, with an understanding of
how research, data, and lived experience can inform strategic organizing and
campaigning.

Understanding of climate change and the climate movement, or a strong
desire/ability to learn.

Alignment with the Lab’s values of justice, equity, and anti-racism, and a
commitment to building a more inclusive and equitable climate movement

Project Management & Collaboration Skills:

Highly self-motivated and detail-oriented, with the ability to work independently,
take initiative, and follow through on tasks with minimal supervision; demonstrate a
willingness to experiment, iterate, and adapt in a dynamic learning environment.
Strong time and project management skills, with a proven ability to manage
multiple priorities and work collaboratively in a cross-departmental team while meeting
deadlines.

Excellent interpersonal and communication skills, with an emphasis on relational
trust-building and cross-team collaboration.

Forward-thinking and collaborative mindset, with an openness to innovation,
experimentation, and thought partnership.

Training & Travel

Experience facilitating creative, fun, interactive, impactful trainings, across a
diversity of skill levels, perspectives, lived experiences, and learning styles.
Ability and willingness to travel approximately 2-4 days once per quarter for
in-person training, offsites, convenings, or partner events.

Education

No formal education required. We value lived experience, skills, and expertise over
degrees or credentials.
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NICE-TO-HAVES:
(Not required, but a bonus if you bring any of the following):

e Experience in at least one of the following areas of advocacy work: grassroots
organizing, digital strategy, lobbying, or coalition management (can include supporting
any of these areas as a comms/digital staffer).

Experience working in the climate or environmental justice movements.

Advanced graphic design skills.

Knowledge of information architecture and/or user experience principles.
Experience managing LinkedIn for a brand.

Experience writing newsletters.

Experience with digital ad programs.

Experience managing a CRM, CMS, or email platform (like Salesforce, Mailchimp,
EveryAction, etc.)

Compensation and Benefits:

This is a full-time position (32 hours/week), with a salary of $80,000/year.

We are proud to offer a generous and holistic benefits package that supports the health,
well-being, and work-life balance of our team:

Full Time Benefits Include:

4-Day workweek (Monday-Thursday)

13 paid Holidays

100% employer paid Medical, Dental, Vision coverage

401k Employer Match, Roth IRA

FSA, dependent care, commuter benefits, parking benefits

Voluntary ancillary benefits such as STD, LTD, Life Insurance, cancer coverage, etc.
Up to 12 weeks Paid Parental Leave

Unlimited PTO

How to Apply

To apply for this position, email your resume and a cover letter to jobs@climateadvocacylab.org
with the subject line:

“YOUR NAME - Content Specialist”

Your cover letter should answer the the following questions:
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1. Why are you interested in this position and working for the Climate Advocacy Lab?

2. What experience or skills do you bring that would help build a cross-class, multiracial
climate movement?

3. What experience or skills do you have in writing impactful content and developing
engaging content strategies?

About Us

The Climate Advocacy Lab is a project of The Partnership Project, a 501(c)(3) non-profit
organization focused on supporting the collaborative efforts of the environmental community.
Our programs focus on critical environmental issues including climate change, emissions
reduction, and environmental and climate justice.

The Partnership Project provides fiscal sponsorship and organizational support to programs,
including The Climate Advocacy Lab, empowering them to undertake the vital work of
preserving our planet. Guided by our core principles of Equity, Integrity, Service, and Innovation,
we are committed to fostering a healthy environment both within our workplace and in the
broader world.

Through these values, we strive to make a meaningful contribution to creating a sustainable and
positive impact on our planet and an inclusive workplace where everyone can bring their full and
authentic self to do this critical work.

Partnership Project is proud to be an equal opportunity employer, and an anti-racist
organization that prohibits discrimination in its governance, programs and activities on the
basis of race, color, national origin, age, disability, religion, gender, sexual orientation, gender
identity, genetic information, reprisal, marital status, amnesty, status as a covered veteran,
because all or part of an individual’s income is derived from public assistance or for any other
non-merit based factor. Women, people of color, LGBTQ+ people, and members of other
historically and presently marginalized populations are strongly encouraged to apply and will
be welcomed into an inclusive environment at the Partnership Project.

Our goal is for a work experience that has meaning and impact on the world and on our
professional lives, and a workplace where you can feel supported and proud. Read more
about our values and commitment at www.partnershipproject.org

Disclaimer: The information presented indicates the general nature and level of work expected of employees in this classification. It is not designed to
contain, nor to be interpreted as, a comprehensive inventory of all duties, responsibilities, qualifications and objectives required of employees assigned
to this job. Additional duties may be assigned to employees from time to time. The scope of the job may change as business demands at the sole
discretion of the employer at any time.
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